CLIENT LIST
Neue Galerie
Beekman helped one of New York’s
newest museums structure its
membership acquisition and
retention program and with
other marketing activities, including:
• Annual mailings featuring its
major exhibitions
• Expanding efforts for year-end
and special mailings
• Consulting on all museum
media activities
• Negotiating rates and buying
print and broadcast advertising

New York School of
Interior Design

Yeshiva University Museum
Center for Jewish History

The Times Literary
Supplement

Gilda’s Club

The Morgan Library & Museum

As one of the nation’s leading
private colleges devoted to the study
of interior design, NYSID has been
at the forefront of training generations
of designers.

For these two constituents in New York
City’s leading consortium for Jewish
art and history organizations, Beekman
Marketing has completed a variety of
marketing and advertising assignments,
including:

For more than two decades, Beekman
Marketing has served as the complete

has developed into the premier
emotional and social support community
for people with cancer and their families.

Pierpont Morgan, The Morgan Library
& Museum collects, exhibits and sponsors
research in the areas of illuminated

Beekman inherited an inactive direct mail
program and was charged with bringing
it up quickly, on a limited budget, to
professional standards. Efforts included:

bindings and literary, historical and music
manuscripts.The Morgan has enlisted
Beekman to:

Beekman works closely with senior
members of the school’s administration in publicizing programs, recruiting
across all prospect groups and
implementing a wide assortment of
online, print and social network
marketing efforts.
Those marketing efforts include:
• Broad-ranging text and image
campaigns across many networks
on Google, Yahoo and Bing
• On-going print campaigns in
national home design magazines,
to-the-profession design
publications, charity showhouse
catalogues, and other print media
• Student recruitment materials,
including posters, post cards and
other deliverables designed to
build a brand and relate to our
core audiences
• Instituted a direct mail
recruitment program, tracking
successful mailings for more
than 10 years

• Membership acquisition and
renewal programs

The Frick Collection

AFS-USA, Inc.

For this long-established “jewel” of New York
art institutions, we were asked to conduct its

For 60 years, AFS-USA has been the country’s
leading high school foreign exchange organization, sending more than 4,000 students to
study abroad each year.

along with:

the world’s leading literary review.
For the TLS, we create and manage
programs for:
• Strategic growth in sales
and revenue

• Advertising campaigns—print, online
and radio—for special exhibitions

• Acquisition of new subscribers

• Creating brochures to help
explain exhibitions

• Maximizing renewal rates among
current subscribers

• Consultations on marketing
and public relations issues

• Innovative new online advertising

• Developed an aggressive renewal
program for all recent donors that
generated immediate new revenue

• Create an on-going direct marketing
program to acquire new members

• Created a series of new, emotional
appeals using the words and stories of
Gilda’s Club members and volunteers

• Analyze original sources for all newly
acquired members to determine
effectiveness of marketing campaigns

• Worked with many of the 26
separate clubs around the nation,
advising them on how to implement
the lessons learned nationally to their
local direct response efforts

• Handle all list exchanges and
acquisitions

• Developed a direct response
program designed to bring back
long-lapsed donors who had not
been properly pursued in years

• Consult on a variety of membership
promotion initiatives

• A total redesign of all museum
printed materials
• Design and production of all
on-site materials

Beekman Marketing implemented an AFS
“alumni” direct marketing program, developing
relationships among many constituencies and
increasing year-over-year net revenues across
AFS-USA’s fund-raising efforts.

• Design and production of all
membership communications

Beekman’s participation in these efforts
included:

• Consulting on long-range
membership planning

• Creating a more sophisticated,
visually stimulating look for all
alumni communications
segmentations strategy, ensuring that all
offers, themes and packages appropriate
• Incorporating e-marketing into the
direct response plan to cultivate and
solicit donors while cutting costs
• Securing outside corporate funding for
producing AFS’s 60th Anniversary global
map/poster, used organization-wide for
a full year

E D U C AT I O N
AFS-USA
Brooklyn Public Library
Columbia College
The Juilliard School
New York School of
Interior Design
Polytechnic University
School of American Ballet
SUNY Downstate
Yeshiva University
MUSEUMS
American Museum of
Natural History
American-Scandinavian
Foundation
Brooklyn Historical Society
Brooklyn Museum
Cooper-Hewitt National
Design Museum
El Museo del Barrio
The Frick Collection
Historic Hudson Valley
International Print
Center New York
The Japan Society
The Jewish Museum
The Morgan Library & Museum
Museum of the City
of New York
Museum of Modern Art
Museum of the Moving Image
National Academy of Design
Neue Galerie
New Museum
New York Academy of Sciences
New-York Historical Society
Parrish Art Museum
Rubin Museum of Art
Studio Museum in Harlem
Whitney Museum of
American Art
Yeshiva University Museum
C O R P O R AT E
Alliance Capital Management
Christie’s
Marvel Comics
Neuberger & Berman
Mutual Funds
Phillips de Pury & Company
Proscape Technologies, Inc.
Sotheby’s
TIAA-CREF
HUMAN/SOCIAL
SERVICES
American Jewish World Service
Casita Maria Settlement House

Childreach
Children’s Rights
Gilda’s Club Worldwide
March of Dimes
New York Landmarks
Conservancy
United Way of New York City
C U LT U R E
British Tourist Authority
(In Britain)
Brooklyn Botanic Garden
Film Society of Lincoln Center
French Heritage Society
Lincoln Center
Metropolitan Opera Guild/
Opera News
The New York Botanical Garden
New York City Opera
Pennsylvania Ballet
Royal Oak Foundation
Shakespeare Globe Theatre
Temple Emanu-El
WNYC/Public Broadcasting
World Monuments Fund
P U B L I C AT I O N S
American Heritage
Art + Auction
ArtForum
ARTnews
Asiaweek
Azure
Boat International USA
Bookforum
Culture + Travel
The Economist
Film Comment
Financial Times
Flight International
Food Arts
Fortean Times
Fortune
Global Finance
Grant’s Interest Rate Observer
Guardian Weekly
Harvard Business Review
History Today
LTB Media
Money Observer
National Geographic
Natural History
The Spectator
strategy+business
TIME
The Times Literary Supplement
The Times of London
Travel & Leisure
The Weekly Telegraph (London)
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a d v e rt i s i n g • d i r e c t m a i l • b r a n d i n g
f u n d r a i s i n g • s t r at e g i c p l a n n i n g
print design • web design

With Beekman Marketing’s
35 years of experience of ser ving
clients large and small, you can
benefit from the successes of our
hundreds of direct response
and media campaigns. Our agency
ser vices include:
• Strategic program planning,
including concepts, themes,
timing and frequency
• Copy, design and
production—all done
in-house by our own staff
• Media planning,
negotiations and buying
across all platforms
• List selection, segmentation
and prospect identification
in direct mail
• Upgrade, monthly, major
donor and planned giving
fundraising programs
• Integration of off-line
and online fundraising
and communications

A message from the
President of Yeshiva University

NOTE: BACK UP HEAD TO TOE

• Advanced repor ting and
strategic analysis of results

Y e s h i va U n i v e r s i t y M u s e u m

FOLD

FOLD

Our exper tly crafted
communications in ever y
media will capture and convey
the hear t of your mission and
message—helping you meet and
surpass your campaign objectives.
Let Beekman Marketing be
your par tner and help guide
you toward success.
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